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ABSTRACT

The purpose of this research was to study the marketing strategies of spa business at Rajamangala
University of Technology Thanyaburi. The first step was to study the mission and marketing factors of
Rajamangala University of Technology Thanyaburi, together with the research area. Researchers
themselves This process was used to collect data using unstructured interviews. The primary contributor
is The second phase of the discussion with experts and administrators of Rajamangala University of
Technology Thanyaburi. Phase 3 of the lesson was devided into the marketing strategy of the spa
business of Rajamangala University of Technology Thanyaburi and sent to experts to evaluate the
quality of the model.

The results of the study were the marketing strategies of spa business at Rajamangala University
of Technology Thanyaburi. It consists of 7 components: 1) Product Used to be derived from natural
extracts. 2) Price is the price of service that the service user feels. 3) On-site information is available
online. 4) Marketing promotion. 5) Service process There is a standard service. From the welcome to
the selection of full history. Advise on the types of services required. Reducing waiting time Introduction
to other types of services. The process of providing this service is an uncomplicated step.

6) The physical characteristics of the lotus style. 8) The staff of the 3 T (Talk, Take care, Technique) is

to say the greetings to the service. Care with care. And with a smooth service experience.

KEYWORDS: Study on marketing / model of marketing strategy / spa health business.
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