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Abstract

The aims of this research were to study Integrated Marketing Communication, perceptions of
consumption and the factors that influence consumers’ decisions in making payment by QR CODE. Also,
to investigate the perceptions of consumption values, which were the central separator between
Integrated Marketing Communication and the factors that influence consumers’ decisions in making
payment by QR CODE. A sample group of 433 people was determined by the G* Power 3.1.9.2 and
systematic sampling were used with people who made payment by QR CODE in 14 market fairs located
in, Bangkok Metropolis Area. Data were collected with online questionnaires. The statistical technique
used in this research were descriptive statistics including percentage, arithmetic mean, standard

deviation and coefficient of variation. Together with, the use of Inferential Statistics in order to find a
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causal relationship and the level of factors influencing variables, both directly and indirectly by
Structural Equation Modeling — SEM with PLS Graph 3.0. The results showed that. The satisfaction levels
were divided into three different type, inclusive of, Integrated Marketing Communication factors,
Perceptions of Consumption values factors, and the factors that influence consumers’ decisions in
making payment by QR CODE were found at the high level. The findings have shown that (1) There had
a significant correlation between Integrated Marketing Communication factors, Perceptions of
Consumption values factors and the decision in making payment by QR CODE factors at the market fairs
located in Bangkok Metropolis. (2) Integrated Marketing Communication factors influenced the
Perceptions of Consumption values. (3) the Perceptions of Consumption values factors, which was the
central separator between Integrated Marketing Communication factors and the factors that influenced

consumers’ decisions in making payment by QR CODE

Keywords: Integrated Marketing Communication, Consumption values, Using decision, QR CODE
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